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The Standing Committee of European Doctors (CPME) represents national medical associations across
Europe, including the Irish Medical Organisation. CPME reaffirms its commitment to contributing to
the fight against alcohol-related harm and encourages European doctors to act, both in direct patient
contact and through their national medical associations.
CPME supports the measures contained in the Irish Public Health (Alcohol) Act 2018 and welcomes the
opportunity to submit expert research on the effectiveness of including relevant health warnings and
information on the labels of alcohol products, on notices in licensed premises, in documents required
for alcohol sold in reusable containers and on websites that sell alcohol products, as well as in
advertisements for alcohol products.

Health Warnings
Labelling has been shown to be an effective way to raise awareness of the health-related
consequences of alcohol consumption as demonstrated by the efficacy health warnings on tobacco
products internationally. Evidence shows that the size and graphic nature of cigarette health warnings
has been effective in educating the public about the negative effects of cigarettes and encouraging
smokers to quit.i ii iii Similar health warnings have the potential to change consumer perceptions of
alcohol products.iv v vi Cancer warnings and warnings related to alcohol consumption during pregnancy
have the potential to inform consumers of the long-term health impacts and encourage behavioural
change.vii viii The multiplicity of warnings applied to various public education contexts are likely to have
most impactix and should be repeated across product labels, notices in licensed premises, websites
selling alcohol and included in any advertisements for alcohol products.
Research on health warnings displayed on tobacco products shows that whereas small or obscure textonly warnings seem to have minimal impact, prominent health warnings on the face of containers
serve as an effective source of health information.x When viewing containers or packages, the
attention of consumers is drawn to the most dominant visual element, and generally progresses
sequentially to other elements in order of their visual dominance.xi Useful elements in achieving a level
of visual dominance required of an effective health warning include: font; location on container; size;
colour; use of imagery; clarity and memorability of message; and simplicity of language used.xii
Examining the research on alcohol labelling, the World Health Organisation (WHO)xiii found that four
message components should be considered when developing effective health labels: (i) signal word to
attract attention; (ii) identification of the problem; (iii) explanation of the consequences if exposed to
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the problem; and (iv) instructions for avoiding the problem. Also, visual impact can be enhanced by
using large, bold print; high contrast; colour; borders; and pictorial symbols.

Energy, Ingredients and Nutritional Values
Given the high calorie and sugar content of alcoholic beverages, the labelling of alcohol products with
comprehensible information on energy and nutritional content is essential to allow consumers to make
informed and healthier choices.xiv EU Regulation 1169/2011 on the provision of food information to
consumers demands that all foodstuffs display ingredients and nutritional values on their packagingxv
and there is no reason why alcohol products should be treated any differently.
CPME has called on the European Commission and the European co-legislators to end the exemption
of alcoholic beverages from EU Regulation 1169/2011. CPME also supports the right of national
governments to take initiatives to increase public health by including additional labelling information
such as health warnings.
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